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Training for Consumers Part 2: Preparing for your Role as a Consumer 
Partner  
 
Duration:  
 

1.5-hour session + optional pre-session preparation activities 

 
Description:  
 

Consumer and Community Involvement (CCI) is a growing international movement that is 
central to the development of high quality, patient-centred clinical trials. This interactive 
session introduces CCI to help consumers prepare for the role when they partner with 
researchers and research organisations to improve their clinical research.  
 
Post-course resources include a checklist of questions to help consumers prepare for and 
better understand the process and requirements for successful consumer involvement. 
 
Session Objectives: 
 

To provide an overview of consumer and community involvement (CCI) including: 
 

• How CCI improves the quality and relevance of clinical research. 

• Where and how consumer partners can be involved in the research cycle. 

• The potential benefits and impacts of CCI on those involved. 

• The skills needed to work effectively with others. 

• The factors that are considered essential for successful CCI 
 
 

 
Certification: Attendees will receive a certificate of attendance upon course completion. 
 

 
 

 


